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Creative energy leads to doing your best work; 
and it’s not about working more, or harder, it’s 
about focusing on the work that truly matters. 

Creative energy is inside all of us; every single 
one of us, no matter who we are or what we do. 

But can creative energy be defined, can it be 
demonstrated, can it be inspired from within? 

At Dropbox, we’ve dared to embark on a 
journey to find out, to imagine what creative 
energy looks like. 

And of course, by it’s very nature, creativity is 
subjective. So what we present doesn’t come 
as a fait accompli, just the collective thoughts 
of some great creative minds, a team united 
by Dropbox Paper, who’ve come together to 
collaborate, to jam, to think.
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→ What does creative energy mean to you? 
Observe the world around you and draw your own 
conclusions. Note down the conclusions in the form of 
drawings, music, text, actions; discuss the conclusions 
with others around you to gain viewpoints other than 
your own. 

Put your initial thoughts away and review them 
later, when you had time to digest them. Be critical with 
yourself. Was it really that good in the first place? Do you 
need to start again? 

Creative energy is to constantly evaluate 
your surroundings, and evaluate yourself in those 
surroundings. Then change the world.

→ What does creative collaboration mean to you?
Working with people who are not in my own field of work. 
Be inspired by someone else’s experiences and skills. 
Take their view on board to create the best possible 
outcome. Learn, teach, share, do.

“Observe the world 
around you and 
draw your own 
conclusions.”
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→ How can creative energy be used to solve problems? 
Creative energy is the initial spark. See a problem, 
have many ideas of how to solve the problem, then 
talk to others about it. Creative energy is only the 5% of 
inspiration. 95% is perspiration, actually putting in the 
hard graft to execute the idea to benefit the relevant 
audience. 

In order to use creative energy most effectively, it’s 
important to break down silos, to stop thinking in a silo. 
It’s important to listen to those whose opinions we may 
not be entirely comfortable with and who challenge our 
own beliefs.

→ What colours inspire creativity? 
Every colour inspires. For me, black and white is a 
beautiful world of shapes and contrasts. Colours also 
need context as depending on cultural background 
colours are perceived differently.

“For me, black and 
white is a beautiful 
world of shapes 
and contrasts.”

“For me, black and 
white is a beautiful 
world of shapes 
and contrasts.”
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→ What role does technology play today in fuelling 
creative energy and creative collaboration?
Technology is a facilitator once ground rules  
of communication are established. Unfortunately, there is 
no substitute for direct human interaction, for being with 
people in the same room. 

It’s those interactions that provide the initial spark 
for creative energy. Once that spark is lit, technology can 
assist in rapidly developing an idea to concept, and then 
on to product.

→ What real-life example of creative collaboration can 
you share, that’s resulted in something truly remarkable.
When we designed Nokia Pure (01), a typeface for Nokia, 
we designed for 19 different writing systems. 

Without collaboration it would have been impossible 
to create such a high quality font suite. Experts from 
different cultures and fields added their skills and 
knowledge to help us shape letterforms that are truly 
wonderful and accepted around the world.
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When you find your 
creative energy and  
unleash it, you… 
“just want to do  
more of it.”
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