Capturing
creative
energy
going behind the scenes
of some of London’s top
creative agencies
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Creative energy leads to doing your best work;
and it’s not about working more, or harder, it’s
about focusing on the work that truly matters.
Creative energy is inside all of us; every single
one of us, no matter who we are or what we do.
But can creative energy be defined, can it be
demonstrated, can it be inspired from within?
Our Contributors
High fives and fist-pumps to the
awe-inspiring team who came
together to collaborate on the
subject of creative energy. We
love every one of them!

At Dropbox, we’ve dared to embark on a
journey to find out, to imagine what creative
energy looks like.

→ Bruno Maag
Founder of Dalton Maag
→ Aileen Poe
Senior Graphic Designer at FITCH
→ Sammi Vaughan
Partnerships at D&AD
→ Miranda Bolter
Design Director, Superunion
→ Jennifer Jacobs
Creative Director, FutureBrand

And of course, by it’s very nature, creativity is
subjective. So what we present doesn’t come
as a fait accompli, just the collective thoughts
of some great creative minds, a team united
by Dropbox Paper, who’ve come together to
collaborate, to jam, to think.
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Miranda
Bolter
Design Director,
Superunion

Miranda Bolter — Design Director, Superunion

“Having an idea, that
creates an urge to
explore, experiment
and create.”
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→ What does creative energy mean to you?
The thrill and the drive that comes from being inspired by
something or from having an idea, that creates an urge
to explore, experiment and create.

What colours
inspire creativity?

→ What does creative collaboration mean to you?
The added richness that comes from a piece of work
created by more than one individual, particularly where
different skills/mediums are brought to play. The process
and the journey is invariably more interesting, often
unexpected, and the output always reflects this.
→ What role does technology play today in fuelling
creative energy and creative collaboration?
Technology allows for collaboration with people from
across the world, even across traditional language
barriers. So it widens the opportunities for the kinds
of people you can collaborate with, in terms of skills,
experiences, cultural backgrounds. It also allows people
to widen their sphere of influence.
There are more and more capabilities and software
that create variety in ways work can be made and
channels it can be shared through.
With technology changing at such a fast pace, it
fosters a culture of experimentation in creative work
which is exciting. And as experimental work increases,
technology develops in response. So the two are
inextricably linked.

The full
rainbow
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Miranda Bolter — Design Director, Superunion

10

When you find your
creative energy and
unleash it, you…
“feel invincible. You
can do anything.”

High fives and fist-pumps to the
awe-inspiring team who came
together to collaborate on the
subject of creative energy. We
love every one of them!

Huge thanks to
our contributors

→ Bruno Maag
Founder, Dalton Maag
→ Aileen Poe
Senior Graphic Designer, FITCH
→ Sammi Vaughan
Partnerships, D&AD
→ Miranda Bolter
Design Director, Superunion
→ Jennifer Jacobs
Creative Director, FutureBrand

